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Enabling Closed Captions & Live Transcription

To enable Closed Captions, please click 

the CC button on the bottom menu.

To enable Live Transcript, click the arrow 

next to the CC button and select ‘View Full 

Transcript’



Responding to 2021 Expectations

You can produce incredible video 

content, but to reach new 

audiences and monetize, media 

producers and brands must have a 

clear strategy in place and utilize 

innovative distribution channels.
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INNOVATION





MEREDITH IS A DIVERSIFIED MEDIA COMPANY

#1 US PUBLISHER
reaching 182M consumers 

across platforms

2ND LARGEST 
BRAND LICENSOR

in the world
(second only to Disney)

125+ CONSUMER 
EVENTS

held across brands

6TH LARGEST 
SUBSCRIPTION 

SERVICE
in America 

(36M subscribers)



REACHING 94% OF ALL AMERICAN WOMEN 

Source: comScore Multi-Platform/MRI Fusion (12-19/S19)

HEALTH + WELLNESS
99M

TRAVEL + LUXURY
28M

HOME
64M

PARENTING
94M

FOOD
105M

ENTERTAINMENT
102M



M E R E D I T H  I N N O V A T I O N  T E A M
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ensure your 
brand is not 
“on mute”

develop a 
sonic identity

Why Audio? 

engage your 
audience in 

conversation

develop a 
presence on 
an emerging 

platform

Why Voice? 



what percentage of mobile video 
is watched with sound off?

92%



consumed during 
times when other 
content formats 
aren’t feasible

intimate listening 
environment

trusted relationship
with host

host read 
integration

78% of listeners 
don’t mind ad reads

What Makes Audio Unique?



94% of 
consumers listen 
to podcasts while 

they’re doing 
other things, like 
chores, driving or 

exercising. 

This type of 
listening drives 
higher levels of 
engagement, 

emotional intensity 
and memory.



What is Sonic Identity Anyway?



? ? ? ?

? ? ? ?



V O I C E



Speak the Language

VOICE ASSISTANTS
Underlying AI and 

NLP technology

SMART ECOSYSTEM
Ancillary voice-enabled 

technology and hardware

SMART SPEAKERS
Dedicated hardware 
for voice interactions



“The whole idea is that you can have conversation be 
the interface for the technology in your life. 

Don’t think of this as a smart speaker revolution — this is really 
about voice as the new HTML; the interface for everything.”

— DAVID ISBITSKI, ALEXA CHIEF EVANGELIST



Become Part of 
a Daily Routine

A L E X A  F L A S H  B R I E F I N G S

G O O G L E  N A R R A T I V E  N E W S

1

S P O T I F Y

S I R I



E X A MPL E :  VOICE  E NA B L E D  S A MPL ING

2 Extend Campaigns 
to New Platforms

“Alexa, open Neutrogena.”



Keep tempo as I count out 15 sit-ups. 
Say “Pause” if you need a break.

3 Build for the Medium



INNOVATION



Q&A

Additional Questions?
Submit them now in the chat box.



Interested in making your media 

production processes more efficient 

and accessible to viewers?

Contact us at marketing@verbit.ai


